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First ‘Million Dollar Man’ Larry Nixon of Bee Branch,
Arkansas retlres from the Bassmaster Ellte Series

BIRMINGHAM, Ala. — Bass-
master’s first “Million Dollar
Man,” Larry Nixon of Bee
Branch, Ark., is stepping away
from the Bassmaster Elite Series
in 2024. Nixon decided at the
end of the 2023 season that his
health would not allow him to
compete at his usual high stan-
dard.

“The Elite Series grind is more
than most people could ever
imagine,” said Nixon. “The ele-
ments of professional bass fish-
ing are some of the toughest
things in all of sports. Over the
course of my career I’ve worn
out two thumbs, a shoulder, a
heart, a knee and an elbow due to
competitive repetition.

“My health is OK, but, believe
me, everything is just worn out.
It’s become really difficult to just
do normal things like tie knots

“Coming back to B.A.S.S.
was one of the highest points|
f my career,” he said. ““Year
46 — or whatever year this is|
— was absolutely fantastic.
The fans at B.A.S.S. are un-
like anything else in the sport.
It was honestly like I neven

Ueft...”

and other little things.”

Nixon’s return to the Bass-
master stage in 2023 was much
anticipated by the fans of the
sport, the anglers and Nixon him-
self.

“Coming back to B.A.S.S. was
one of the highest points of my
career,” he said. “Year 46 — or
whatever year this is — was ab-
solutely fantastic. The fans at
B.A.S.S. are unlike anything else
in the sport. It was honestly like
I never left.

“The camaraderie, the kids
(and) the other Elite competitors
all made me smile a lot this year
because of the reception I got all
year.”

With 14 B.A.S.S. wins and over
$1.66 million in career earnings,
Nixon cemented his legacy as
one of the all-time greats in pro-
fessional bass fishing.

Nixon’s consistency on the trail
has been unmatched. For 12 sea-

Two-time Bassmaster Angler of the Year and 14-time B.A.S.S. champion Larry Nixon of
Bee Branch, Ark., who returned to the Bassmaster Elite Series in 2023, has announced his
retirement. (Photo by B.A.S.S.)

Larry Nixon is all smiles when it comes to his B.A.S.S. Elite
and winning career. (Photo by B.A.S.S.)

sons between 1977 and 1988,
Nixon never ranked lower than
eighth in the Angler of the Year
points standings. For nine con-

secutive years — 1979-1987 —
he was in the Top 5, with AOY
titles coming in 1980 and 1982.
In addition to winning the 1983

Bassmaster Classic on the Ohio
River, the 25-time Classic qual-
ifier finished in the Top 10 an as-
tounding eight times.

In any sport, the athletes who
walk away on their own terms
are the most fortunate, and they
are even more fortunate when
they have accomplished as much
as Nixon has over his legendary
career.

“There is absolutely nothing in
this world that I would trade for
my career in professional tourna-
ment fishing,” said Nixon. “This
entire journey — from being in

“I've had the chance to edu-|
cate fans and anglers across
every state in the United|
States except for one in my
time and (have) also been to|
apan three times, which is
really cool to say.”

assmaster Magazine for expo-
sure, to being on television on
TNN, to where the sport is today
— has been truly amazing.

“I’ve had the chance to educate
fans and anglers across every

American Outdoor Brands, Inc. honors
veterans and freedom ... from sports-Military page 2

American Outdoors Brands, Inc. staff members handed out special custom gifts, hats, and
gift cards to veterans. (Photo/Courtesy: AOB).

service our current military per-
sonnel and veterans have given
us. On behalf of American Out-
door Brands, thank you. We will
be forever indebted to our Amer-
ican veterans for their patriotism,
love of country, and their will-
ingness to sacrifice for the bene-
fit of each of us and for our way
of life.”

In order to recognize and share
appreciation for veterans beyond
the company, AOB employees
were invited to create hand-

written thank you notes which
were delivered to the Harry S.
Truman Memorial Veteran’s Hos-
pital. In addition, AOB will do-
nate to Honor Flight, an
organization that transports vet-
erans to Washington D.C. to visit
monuments in their honor.
About  American  Outdoor
Brands, Inc.

American Outdoor Brands, Inc.
(NASDAQ  Global  Select:

AOUT) is an industry leading
provider of outdoor products and
accessories, including hunting,
fishing, camping, outdoor cook-
ing, shooting, and personal secu-
rity and defense products, for
rugged outdoor enthusiasts. The
company produces innovative,
top quality products under its
brands BOG®; BUBBA®; Cal-
dwell®; Crimson Trace®;
Frankford Arsenal®; Grilla
Grills®; Hooyman®; Imperial®;
LaserLyte®; Lockdown®;

Have a Happy, Blessed, and Wonderful Thanksgiving!

Stay Safe!

“We enjoy tremendous free-
doms in the U.S., including
the ability to operate and|
lgrow companies like Ameri-
can Outdoor Brands, because
of the generous gift of service
our current military person-
nel and veterans have given
us. On behalf of American
Outdoor Brands, thank you.
We will be forever indebted to
our American veterans fon
their patriotism, love of coun-
try, and their willingness to
sacrifice for the benefit of
each of us and for our way of

life.”

MEAT!; Old Timer®; Schrade®;
Tipton®; Uncle Henry®; ust®;
and Wheeler®. For more infor-
mation about all the brands and
products from American Out-
door Brands, Inc., wvisit
www.aob.com.
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Every donation is tax
deductible.

100% of the proceeds help
save the lives of people
needing organ transplants
on MatchingDonors.com,
a 501(c)(3) nonprofit
organization.

state in the United States except
for one in my time and (have)
also been to Japan three times,
which is really cool to say.”

While this may be the end of
Nixon’s career fishing the Bass-
master Elite Series, he plans to
take this time to relax and fish
more with friends.

To read more about Nixon’s
legendary career, visit Bass-
master.com.

Connect with #Bassmaster on
Facebook, Instagram, Twitter
and TikTok.

About B.A.S.S.

B.A.S.S., which encompasses
the Bassmaster tournament
leagues, events and media plat-
forms, is the worldwide authority
on bass fishing and keeper of the
culture of the sport, providing
cutting edge content on bass fish-
ing whenever, wherever and ho-
wever bass fishing fans want to
use it.

Headquartered in Birmingham,
Ala., the 500,000-member or-
ganization’s fully integrated
media platforms include the in-

dustry’s leading magazines
(Bassmaster and B.A.S.S.
Times), website

(Bassmaster.com), TV show,
radio show, social media pro-
grams and events. For more than
50 years, B.A.S.S. has been ded-
icated to access, conservation
and youth fishing.

The Bassmaster Tournament
Trail includes the most presti-
gious events at each level of
competition, including the Bass-
master Elite Series, St. Croix
Bassmaster Opens Series, TNT
Fireworks B.A.S.S. Nation
Series, Strike King Bassmaster
College Series presented by Bass
Pro Shops, Strike King Bass-
master High School Series pre-
sented by Academy Sports +
Outdoors, Bass Pro Shops Bass-
master Team Championship, Ya-
maha Rightwaters Bassmaster
Kayak Series scored by Tour-
neyX, Yamaha Bassmaster Red-
fish Cup Championship
presented by Skeeter and the ul-
timate celebration of competitive
fishing, the Academy Sports +
Outdoors Bassmaster Classic.

Watch for
The Mid-South Tribune’s
Education & Economics
Special Edition.

Email news and photos to
MSTnews@prodigy.net

Email business news to
MSTbusiness@prodigy.net
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Also, watch for
The Mid-South Tribune's
29th Annual
Black History Month
Special Edition in
February 2024

Thank you!
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Tickets now on
sale for 2024
NFL Pro Bowl

Games
presented by
Verizon

Fans Can Buy Tickets to Experi-
ence All-Star Event in Orlando
and See Top Players in AFC Ver-
sus NFC Competition That In-
cludes  Action-Packed Flag
Football and Pro Bowl Skills,
Such as Gridiron Gauntlet and
Move the Chains

Visit ProBowl.com/tickets for
tickets starting at $45

NEW YORK — Nov. 9,2023 —
For the first time in three years,
the National Football League
will return to Orlando for the
2024 Pro Bowl Games presented
by Verizon.

Starting now, fans can buy
tickets to the in-person event on
Sunday, February 4, at Camping
World Stadium and catch the
NFL's best players represent
their team, city and conference in
the unforgettable all-star compe-
tition. Fans can visit
ProBowl.com/tickets to buy
tickets, which start as low as $45.

The 2024 Pro Bowl Games,
hosted in partnership with Flor-
ida Citrus Sports, Orange County
and the City of Orlando, will be
a multi-day AFC versus NFC
competition. On Sunday, Feb-
ruary 4, starting at 3 p.m. ET,
ticketholders will get to watch
the best-of-the-best compete live
and in person, as they show off
their on-field and off-field skills
in unique competitions that will
culminate in action-packed flag
football, led by head coaches
Peyton and Eli Manning. Sun-
day's event will also be televised
from 3 p.m. to 6 p.m. ET on
ESPN, ABC, Disney XD,
ESPN+ and ESPN Deportes.

Ticketholders will have access to
Sunday's slate of events, featur-
ing:

AFC versus NFC flag football.
Pro Bowl Skills, including:
Gridiron Gauntlet: A full-field
relay race between six AFC
players and six NFC players who
show off their athletic prowess in
a challenging obstacle course.
They'll break through walls,
crawl under doors and climb
over barriers to get to the final
sled push across the field with
the ultimate goal of finishing
first.

Move the Chains: An offensive
and defensive linemen strength
and speed competition that takes
strategy and teamwork. Players
must work together to move
3,000 pounds of weights off a
massive wall and be the first
team to pull that 2,000-pound
wall across the finish line.
Postgame trophy celebration.
On-site fan activations, including
a celebrity DJ, live interviews
with players, giveaways and the
chance to win exclusive viewing
experiences on the field.

A key evolution of last year's re-
imagined Pro Bowl Games was
the shift from a traditional tackle
game to flag football and Pro
Bowl Skills. As one of the
world's fastest-growing sports,
flag football was recently con-
firmed on the program for the
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YOU DON'T HAVE TO DONATE A KIDNEY TO SAVE A LIFE
DONATE YOUR CAR, BOAT, REAL ESTATE, OR PLANE!

We take donations in
any condition, with
fast, free pickup.

Call us at 781-821-2204

or donate online at

MatchingDonorsDonations.com



